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PLAIN PACK AND DARK MARKE

Smoking clogs
your arteries

Get help to stop smoking at wenw.nhs.uk/guit

Cigarettes

Rolling Tobacco
Cigars

Embassy Signature
Silver Edition
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YAS AND OCCASIONAL SMOKER )
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I <35 image seekers, enjoy smoki

7 Unisex, no kids —r -

" Very socially active, love going out
and peers - [l cead

" Open to new ii
experience (WON

I Warmer we
opportunities
with — work, nig|

@ There is a buzz
looking for fun experien
times that count — smoking

. i —

™ Likely to chose brands that there peers smoke

CURRENT GO-TO
CIGARETTE BRANDS

LUNCH WITH FRIENDS

OR COLLEAGUES PARTIES IN THE PARK

OUTDOOR EVENTS
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HIGH % OF YOUNGER

HIGH % OF IMA
| SMOKERS IN LONDON

SEAKERS |

3570 . 31.2%

8.03%

Vs REST OF UK

21.5%

Vs REST OF UK
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SILVER HAS BIGGEST POTENTI EMBASSY
LARGER DIFFERENATION THAN FULL STRENGTH Vs OM FOR CONSUMERS q
REDUCED MODERN RESEALABLE PREMIUM WATER TEXTURED OUR FINEST
SMOKE FILTER FOIL PACK MARKED TIPPING BLEND
:_“fy SMELL PAPER PAPER PAPER
/ THE REVOLUTION

CONTINUES
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ENGAGE SALE

EMPOWER SALES
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SILVER ACTS AS A TRIGG 4
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~ Gold moved from
~ 32nd to 13t best
-~ selling SKU - the
-~ first time ITL has
= had brand share in
the top 20
performing brands

in London

for §
last qua
London post
codes
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TOOLS TO BUILD AND GROWN E “

Validation of Silver acts as a

brand & segmentpmﬂﬂes trigger for overall
product mor‘e"‘dlfferentlal BRAND GROWTH
by the targ than Full Strength

consume

EM %EfSY j:

SILVER

Ambition to be larger than Marlboro Gold in 5 years
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